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Me,Jrrics

a combining form with the meaning
“the science of measuring” that specified
by the initial element (bio)
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photography

marketing, strategic,
specific line items, hours

special events

meals

awards/exhibits
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engineering architecture
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strategic plan

‘ business plan

architecture firms marketing plan

71%

54%

strategic plan

79%

business plan

63%

engineering firms marketing plan

strategic plan 71%

business plan 71%
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business plan 66%

50%

consultants marketing plan
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Strategic Plan
Business Plan

Marketing Plan
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25%
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48%
43%

new business vs. leads to wins
repeat and
referral work
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sO, how do you measure passion?
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